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CCCCertified ertified ertified ertified Event Management ProfessionalEvent Management ProfessionalEvent Management ProfessionalEvent Management Professional    
Certification CodeCertification CodeCertification CodeCertification Code    VS-1197    
Vskills certification for Event Management Professional assesses the candidate as per the 

company’s need for organizing and managing events. The certification tests the candidates 

on various areas in event management like planning, CPM/PERT, marketing, public 

relations, human resource management, taxes, laws logistics, financing, branding, catering, 

safety and security.  

 

Why should one take this certification?Why should one take this certification?Why should one take this certification?Why should one take this certification?    
This Course is intended for professionals and graduates wanting to excel in their chosen 

areas. It is also well suited for those who are already working and would like to take 

certification for further career progression. 
 

Earning Vskills Event Management Professional Certification can help candidate 

differentiate in today's competitive job market, broaden their employment opportunities by 

displaying their advanced skills, and result in higher earning potential.  

 

Who will benefit from taking this certificatiWho will benefit from taking this certificatiWho will benefit from taking this certificatiWho will benefit from taking this certification?on?on?on?    
Job seekers looking to find employment in event management, public relation or marketing 

departments of various companies, students generally wanting to improve their skill set and 

make their CV stronger and existing employees looking for a better role can prove their 

employers the value of their skills through this certification.  

Test DetailsTest DetailsTest DetailsTest Details    

• Duration:Duration:Duration:Duration: 60 minutes 

• No. of questions:No. of questions:No. of questions:No. of questions: 50 

• Maximum marks:Maximum marks:Maximum marks:Maximum marks: 50, Passing marks: 25 (50%) 

There is no negative marking in this module. 

Fee StructureFee StructureFee StructureFee Structure    

Rs. 3,499/- (Excludes taxes)* 

*Fees may change without prior notice, please refer http://www.vskills.in for updated fees 

Companies that hire Vskills Companies that hire Vskills Companies that hire Vskills Companies that hire Vskills Event Management ProfessionalEvent Management ProfessionalEvent Management ProfessionalEvent Management Professional    
Event Management Professionals are in great demand. Companies specializing in event 

management, public relations or marketing are constantly hiring skilled event management 

professionals. Various public and private companies also need event management 

professionals for their event management, public relations or marketing departments. 
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Sample QuestionsSample QuestionsSample QuestionsSample Questions    

1. 1. 1. 1. Which of the following statements best describes the evolution of contemporary Which of the following statements best describes the evolution of contemporary Which of the following statements best describes the evolution of contemporary Which of the following statements best describes the evolution of contemporary 

events?events?events?events? 

A. They are a modern phenomenon, linked to an industrial society 

B. They have their roots in ancient traditions and cultures 

C. They first began to emerge from American business conventions 

D. None of these 

 

2222. . . . The events management body of knowledge The events management body of knowledge The events management body of knowledge The events management body of knowledge ____________________ 

A. Aims to set out the skills and areas of knowledge needed by event managers 

B. Describes the body of knowledge built up by academic researchers about event 

management 

C. Is a guide for students of event management, designed by industry practitioners 

D. None of these 

 

3333. . . . In selecting projects, event managers must firstly be aIn selecting projects, event managers must firstly be aIn selecting projects, event managers must firstly be aIn selecting projects, event managers must firstly be able to evaluate how they ble to evaluate how they ble to evaluate how they ble to evaluate how they 

relate to relate to relate to relate to ________________________________ 

A. Strategic factors and overall feasibility Correct 

B. Levels of staffing within the organisation 

C. Prior experience of delivering similar projects 

D. The activities of direct competitors 

 

4444. . . . Which of the folloWhich of the folloWhich of the folloWhich of the following statements is not a benefit of ticketing for event wing statements is not a benefit of ticketing for event wing statements is not a benefit of ticketing for event wing statements is not a benefit of ticketing for event 

managers?managers?managers?managers?    

A. Revenue management Incorrect 

B. Cost reduction 

C. Customer expectation management 

D. Crowd management 

 

5555. . . . MegaMegaMegaMega----events can be split into three periods. These are:events can be split into three periods. These are:events can be split into three periods. These are:events can be split into three periods. These are: 

A. Pre-event, event and post-event 

B. Initial, immediate and legacy 

C. Ante, peri and post 

D. Micro, meso and macro 

 

 

Answers:      1 (B), 2 (A), 3 (A), 4 (B), 5 (A) 



 


