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Public relation primarily involves building relationships between an organization and its key 

audiences. Public relations is a management function that helps evaluate public relations, 

identify and match the policies and procedures of an individual or an organisation with the 

public interest and work towards generating public awareness and understanding. A Public 

Relation officer represents the organization and is involved in activities such as image 

building, goodwill creation and making people aware of the policies and procedures of the 

organization etc. 

Why should one take this certification?Why should one take this certification?Why should one take this certification?Why should one take this certification?    

Vskills Certification in Public Relations is for those candidates looking for opportunities in 

this sector catering to wide variety of services. The Certification focuses on developing 

public relation strategy and tactical requirement of the profession. Vskills certification 

significantly adds value to the candidates profile and helps in assessing the skills for 

performance betterment. 

Who will benefit from taking this certification?Who will benefit from taking this certification?Who will benefit from taking this certification?Who will benefit from taking this certification?    

Vskills Certifications on Public Relation is for media relations professionals, government 

public relations officers, practicing public relations professionals, public relations 

practitioners and corporate communicators.  

Test Details:Test Details:Test Details:Test Details:    

• Duration:Duration:Duration:Duration: 60 minutes 

• No. of questions:No. of questions:No. of questions:No. of questions: 50 

• Maximum marks:Maximum marks:Maximum marks:Maximum marks: 50, Passing marks: 25 (50%); There is no negative marking in 

this module. 

Fee Structure:Fee Structure:Fee Structure:Fee Structure:    

Rs. 3,499/- (Excludes taxes)* 
 

*Fees may change without prior notice, please refer http://www.vskills.in for updated fees 

 

Companies that hireCompanies that hireCompanies that hireCompanies that hire    Vskills Vskills Vskills Vskills Certified Certified Certified Certified Public Relations Public Relations Public Relations Public Relations ofofofofficerficerficerficer    
 

Vskills Certified Public Relations officer finds employment in big or small companies as a 

PR personnel. There is a shortage of skilled professionals in this field and companies are in 

a constant look out of people well acquainted with the work culture and the processes 

involved. 
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Sample QuestionsSample QuestionsSample QuestionsSample Questions    

1. 1. 1. 1. The Code of The Code of The Code of The Code of PPPPrrrrofessional Conduct has been drawn up by the ofessional Conduct has been drawn up by the ofessional Conduct has been drawn up by the ofessional Conduct has been drawn up by the ____________ ____________ ____________ ____________ to to to to 

set down standards which will, it is hoped, make for good relationships and set down standards which will, it is hoped, make for good relationships and set down standards which will, it is hoped, make for good relationships and set down standards which will, it is hoped, make for good relationships and 

reputable business dealing by public relations practitionersreputable business dealing by public relations practitionersreputable business dealing by public relations practitionersreputable business dealing by public relations practitioners. 
A. institute of Public Relations  

B. Indian institute of Public Relations 

C. intellectual institute of Public Relations 

D. None of the above 

 

2. 2. 2. 2. One must cOne must cOne must cOne must conduct his or her professional activities with proper regard to the onduct his or her professional activities with proper regard to the onduct his or her professional activities with proper regard to the onduct his or her professional activities with proper regard to the 

____________.____________.____________.____________.     
 

A. Personal interest 

B. Public interest 

C. Private interest 

D. Company interest 

    

3. 3. 3. 3. The publication of a statement which exposes a person to hatred, ridicule or The publication of a statement which exposes a person to hatred, ridicule or The publication of a statement which exposes a person to hatred, ridicule or The publication of a statement which exposes a person to hatred, ridicule or 

contempt or causes them to be shunned or avoided by rightcontempt or causes them to be shunned or avoided by rightcontempt or causes them to be shunned or avoided by rightcontempt or causes them to be shunned or avoided by right----thinking members of thinking members of thinking members of thinking members of 

society generally is called ________________.society generally is called ________________.society generally is called ________________.society generally is called ________________.    
    

A. Denigration  

B. Contemplation 

C. Defamation 

D. None of the above  

    

4. 4. 4. 4. A consultancy usually works to one person in the organization called the A consultancy usually works to one person in the organization called the A consultancy usually works to one person in the organization called the A consultancy usually works to one person in the organization called the 

____________________________________....    
    

A. HR executive 

B. Manager 

C. Liaison officer 

D. All of the above 

    

5. 5. 5. 5. Conferences are a good method of Conferences are a good method of Conferences are a good method of Conferences are a good method of __________ communication.__________ communication.__________ communication.__________ communication.    
 

A. Direct 

B. indirect 

C. Both of the above 

D. None of the above 

Answers: 1 (A), 2 (B), 3 (C), 4 (C), 5 (A) 



 


